
JOIN NOW!

I agree to abide by the Constitution, By-Laws, and Code of Ethics of the Home Builders Association of Hickory-Catawba Valley, the North
Carolina Homes Builders Association, and the National Association of Home Builders. I give permission for these associations to contact me by
telephone, fax, and/or email with information and/or advertising of association-sponsored events while I remain a member of the association.  A
remittance of $450, representing my annual membership dues accompanies this application. Dues payments are not deductible as charitable
contributions for federal tax purposes. However, dues payments may be deductible as an ordinary and necessary business expense subject to
an exclusion for lobbying activity.

Check (enclosed);   MasterCard   VISA  Card # _______________________________  Expiration  Date:  ____/___  Card Billing Zip Code
________________     Authority is hereby given to those listed above as a reference to provide credit information to the Home Builders
Association of Hickory-Catawba Valley to support this application for membership.

Signature__________________________  Date_______  Name of Sponsor___________________  Sponsor’s Company_________________

Membership Value
The $450 annual dues pay for:
1. Membership in Hickory HBA ($240 value)

Business & Professional Development
• Opportunities to network with members
• Admittance to Membership Meetings 
• One free dinner at 11 Meetings
• A copy of the association Directory
• Opportunity to participate in HBA Events

Parade of Homes, Builders Fair, Golf Tournaments,
Family Outing, Christmas Party

• Opportunities for discounts or extra value
• Educational Seminars
• Twelve issues of Builder newsletter
• Use of association library & board room
• Highly targeted advertising opportunities
• Networking on committees, recognition
• Eligibility for Builders Mutual Insurance
• Community Involvement
• Improve public perception of our industry
• Oppose “no growth” regulations
• Advocate for affordable housing
• Support for Catawba Valley Habitat for
Humanity
• Support Vocational Education

• Scholarships for college students

• Opportunity to join Remodeler’s Council

2. Membership in the NCHBA ($60 value)

• An advocate in the struggle against
growth-limiting state regulation 
• Representation on state-level boards and
committees
• North Carolina Home Builders Institute
• Annual convention and trade show
• Building code “watchdogs”

• PR and Vocational Education promotion

3. Membership in the NAHB  ($150 value)

• International Builders Show & Conference
• Education seminars; trade-related books
• Legal assistance

…and much, much more!

4. Check all of the following in which your firm is
involved and place a “1” beside the primary one:
___ Single Family Builder, Spec . . . . . . . . . . . . . . . . . . A
___ Single Family Builder, Custom . . . . . . . . . . . . . . . . B2
___ Multifamily Bldg. (Co-op/Condo) . . . . . . . . . . . . . . . C
___ Multifamily Builder/Owner-rental Units (Own Acct) . D
___ Multifamily Contractor-General Contracting . . . . . . E
___ Remodeling-Residential . . . . . . . . . . . . . . . . . . . . . F
___ Remodeling-Commercial . . . . . . . . . . . . . . . . . . . . G
___ Commercial Builder-Own Account . . . . . . . . . . . . . H
___ Commercial Contractor-General Contracting . . . . . I
___ Land Development . . . . . . . . . . . . . . . . . . . . . . . . . J
___ Mfg. Modular/Panelized/Log Homes . . . . . . . . . . . . K
___ Accounting . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . L
___ Architecture . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M1
___ Legal Services . . . . . . . . . . . . . . . . . . . . . . . . . . . . N
___ Computer Products & Services . . . . . . . . . . . . . . . O
___ Commercial Banking . . . . . . . . . . . . . . . . . . . . . . . P1
___ Mortgage Banking . . . . . . . . . . . . . . . . . . . . . . . . . P2
___ Insurance & Title Company . . . . . . . . . . . . . . . . . . Q
___ Marketing, Advertising, Public Relations . . . . . . . . R
___ Building Material Manufacturing . . . . . . . . . . . . . . . S
___ Real Estate . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . U
___ Appliances-Retail . . . . . . . . . . . . . . . . . . . . . . . . . . V1
___ Building Materials/Lumber-Retail . . . . . . . . . . . . . . V2
___ Floor Coverings-Retail . . . . . . . . . . . . . . . . . . . . . . V3
___ Paint/Wall Coverings-Retail . . . . . . . . . . . . . . . . . . V4
___ All Other Retail Dealers . . . . . . . . . . . . . . . . . . . . . V5
___ Carpentry . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W1
___ Electrical . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W2
___ Masonry, Stone Work, Tile Setting, Plastering . . . W3
___ Landscaping . . . . . . . . . . . . . . . . . . . . . . . . . . . . . W4
___ Plumbing, Heating & Air-Conditioning . . . . . . . . . . W5
___ Roofing, Siding, & Sheet Metal . . . . . . . . . . . . . . . W6
___ Painting/Paper Hanger . . . . . . . . . . . . . . . . . . . . . W7
___ Security Systems . . . . . . . . . . . . . . . . . . . . . . . . . WD
___ Appliances-Wholesale . . . . . . . . . . . . . . . . . . . . . . X1
___ Building Materials/Lumber-Wholesale . . . . . . . . . . X2
___ Floor Coverings-Wholesale . . . . . . . . . . . . . . . . . . X3
___ Paint/Wall coverings-Wholesale . . . . . . . . . . . . . . X4
___ All Other Wholesale Dealers . . . . . . . . . . . . . . . . . X5
___ Utilities . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Y
___ All Other_______________________________ . . Z
_____________________________________________Z

1. Please enter your basic company information:

Company Name ________________________________

Telephone: ______________Fax: __________________

Cell: ____________________Nextel:_______________

Email: ________________________________________

Your Name____________________________________

Your Title _____________________________________

Business Mailing Address ________________________

City_________________State ______Zip Code_______

Business Location Address _______________________

2. If your firm is licensed in one of the following cate-
gories, enter the license # on the appropriate line:

Building   ______________ Electrical   _________________

Heating A/C   ___________ Plumbing   _________________

3. Your answers to these three questions are strictly 
confidential and for internal association use only.

A. What is the annual dollar volume of all new residential
construction/development for your firm per year?

Under $1 Million  $1-5 Million   $5-10 Million   Over $10 Million

B. Annual number of residential units for your firm per
year?  0 Units   1-10 Units   11-25 Units   26-100 Units  101-500

Units  Over 500 Units

C. Number of employees on payroll, including yourself?_______

__________________________________________________

MEMBERSHIP APPLICATION



www.HickoryHBA.com

www.HickoryHBA.com

3145 Tate Blvd. SE, Hickory, NC 28602

Phone: 828-322-6482
Fax: 828-324-4663

info@HickoryHBA.com

North Carolina Home
Builders Association

“Every man owes a part of his time and
money to the business industry in which he
is engaged. No man has the moral right to
withhold his support from an organization
that is striving to improve conditions within
his sphere.”

Theodore Roosevelt

OUR MEMBERS SAY…OUR MEMBERS SAY…

“By me being active in
the association, it has

“Membership in the
association has been
useful in introducing
our products. Our par-
ticipation on commit-
tees, networking at the
membership meetings,
exhibiting at the Home Show
and Builders Fair, and advertis-
ing in the newsletter and direc-
tory have all been beneficial.”

Glenda Christian
Blue Ridge Energies, LLC

“We all need to work
together. Through the

association I
have gotten

OUR MEMBERS SAY…

HBA membership is not
a guarantee of success, but
a rewarding opportunity for

those willing to take it.

We Provide the
Services that

Strengthen the
Industry

Grow With
Us!

The Voice of the Building Industry

The Home Builders Association of Hickory

Catawba-Valley is a not-for-profit trade associa-
tion of building industry professionals “striving to
fulfill the American dream of home ownership,
since 1970”.  The NCHBA is a state not-for-profit
trade association representing 69 local associa-
tions and more than 17,000 member firms
involved in the residential construction industry.
The NCHBA provides its members with network-
ing and educational opportunities and repre-
sents them in matters of government relations
and advocacy.
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“Our industry is built on
relationships of trust with
one another, and the HBA
helps to facilitate those
relationships.  The most
successful members of
any HBA are those who
believe in its benefits,
both tangible and intangi-
ble. ”

Dale Rockensuess
White Rock Construction

“Membership in the asso-
ciation has been useful in
introducing our products.
Our participation on com-
mittees, networking at the
membership meetings,
exhibiting at the Home Show
and Builders Fair, and advertis-
ing in the newsletter and direc-
tory have all been beneficial.”

Glenda Christian
Blue Ridge Energies, LLC


